
Online Advertising Policies

Contracts: Oral and written orders for advertising are accepted 
subject to terms and conditions stated in the standard written 
contract.

Advertisers contracting for three or more insertions within a 12-month 
period earn frequency discounts. Advertisers who do not fulfill their 
contracted frequency agreements will be billed for the shorter rate. 
Credit earned by increased frequency during a contract year will be 
rebated.

Advertising rates are subject to change. Rates are guaranteed for 
the duration of the original contract.

Cancellations: Cancellations of reserved advertising space will 
not be accepted after the published closing date. 

Terms: Net 30 days. 

Publisher’s Protection: Advertisers agree to indemnify pub-
lisher against liability, loss, or expense as a result of claims or suits 
based on advertisement content.

Advertising Policy: All advertising is subject to publisher’s 
approval.

Advertising Collections: Payment is due within 30 days of 
date of invoice. Greenspring Media Group is entitled to reasonable 
attorney and collection fees on all past due accounts.

Issuance and closing: Advertising reservations are accepted 
through the closing date.

Materials for ads needing production are due on closing. Digital ready 
ads received after the digital deadline date are subject to a $50 late 
fee. Proof of advertisement will not be issued for materials received 
after closing date.

ad archiving and retrieval: Digital ad materials are archived for 
two years and then destroyed unless otherwise specified. Once pay-
ment is received for production, upon request, newly created ads and 
ads with major changes are provided to advertiser on a CD for use in 
other publications. Extra CDs are $25 each.

return of artwork: Return address and contact information must 
be provided for return delivery of materials (zip disks, transparencies, 
photos, etc.). Floppy disks, CDs and color proofs will not be returned 
unless requested.
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Size Width  x  Height 

Leaderboard • 728 x 90 pixels

   Max file size is 30K

island unit • 300 x 250 pixels

   Max file size is 20K

Banner ad • 468 x 60 pixels

   Max file size is 15K

skyscraper • 160 x 600 pixels

   Max file size is 30K

Section sPonsorship • 234 x 60 pixels

   Max file size is 15K 

Newsletter Sponsorship • 300 x 250 pixels

   Max file size is 20K

Display AD Specs

Digital Requirements   2010

CONTACTS

Jess Stollberg: 		  Traffic Manager, 612.371.5849 or jstollberg@greenspring.com 
				    Pease contact Abbey with questions regarding deadlines, extensions or ad specs.

Tabitha Herbranson: 	 Production Artist, 612.371.5839 or therbranson@greenspring.com
				    Please contact Tabitha with technical questions about these advertising requirements.

Mallika Narayanan: 		 Web Designer, 612.371.5853 or mallika@greenspring.com
				    Please contact Cassie with questions regarding file preparation and flash ad specs.

kelly Fitzgerald: 		  Online Editor, 612.371.5845 or kfitzgerald@greenspring.com
				    Please contact Kelly regarding online advertising options or to reach an account executive.

Submitting ads
Email: onlineads@greenspring.com

Include the following with all compressed files sent via email:
	 • Name of Advertiser
	 • Publication and website the ad is to run on
	 • Contact name and phone number
	 • Limit file name to advertiser_abbreviated issue
	 • Not contain \ / : * ? “ < > | in the file name

Disk: (Mac Formatted)

All disks should be labeled with the following:
	 • Name of Advertiser
	 • Publication and website the ad is to run on
	 • Contact name and phone number
	 • Return address if disk is to be returned
	 • Limit file name to advertiser_abbreviated issue

Courier or US Mail:

	 Greenspring Media Group
	 600 US Trust Building
	 730 Second Avenue South
	 Minneapolis, MN 55402
	 ATTENTION: Traffic Manager

Final checklist
3  Saved for web (reducing file size)
3  Saved as a jpg or gif

3  File size is under its corresponding limit

Size Width  x  Height 

Leaderboard • 728 x 90 pixels

   Max file size is 30K

island unit • 300 x 250 pixels

   Max file size is 20K

Banner ad • 468 x 60 pixels

   Max file size is 15K

skyscaper • 160 x 600 pixels

   Max file size is 30K

Flash AD Specs

Final checklist
Saved as a swf file in flash mx version 7
3  Animation is 15 seconds maximium

3  Maximum of 18 frames per second or lower 
3  A backup gif/jpg must be supplied for non flash users

3  Prepare SWF source: The original flash file must be pre-
pared to receive click-through parameters and must be done 
by the developer on the original file

Flash Help

			   screenshot

1.	 A clickable flash object such as a button or hitarea in the 
	 flash movie clip will require some ActionScripting attached to it.

2. Associate the on(release) event with that object.

3. The object will now listen for that particular event.

4. Place the ‘getURL(clickTAG, “_blank”);’ ActionScript as the 
instructions. The flash ad code generated will be programmed to 	
pass in the ‘clickTAG as a parameter to that flash ad upon which 
clicking on the ad will direct the user to click through Url value 
found in the clickTAG.

5.	Make sure to check the “Expression” checkbox for the URL 
	 field,  which is the variable for the getURL actionscript function.


